CREATE AN
AUTOMATED SALES
PROCESS

How to Create an Automated Sales Process

Day 4: Launch Day! Adding Contacts into Your Automated Sales Process
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With me today...

Tim Ewing
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Thank youll!

St.Jude Children's
Research Hospital

Over S2000 Dollars Raised!
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Missed Any Previous Sessions?

Replays at:
https://connect365.i0/casp-bootcamp-sessions

Today’s Workbook:
https://connect365.i0/casp-4
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https://connect365.io/casp-bootcamp-sessions
https://connect365.io/casp-4

The surefire way to
grow your business is to get in front of more prospects
and book more appointments.

That is the key to getting more clients, making a much
greater impact, having more freedom, and making more
money.
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With a reliable system for generating a steady flow of
appointments or opportunities, this doesn't have to
happen.

You can get off the cash flow rollercoaster.
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Key Takeaway #1

The most successful businesses are proactive
with lead generation.

You can’t rely on passive marketing, word of
mouth, and referrals.
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Key Takeaway #?2

Trust should be at the center of everything you
do.
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BY CONNECT 365
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Key Takeaway #3

Quit trying to write a ‘Magic Bullet’ email.




Classification

Active

) Status
Campaign




Classification

Active

) Status
Campaign




Active Campaign

e Controls Who Is Currently in Campaigns (or Been
Through)

e These are the tags you apply when creating

these campaigns.
o Will add all contacts with this tag into the sequence.
o If a contact has this tag removed, it will remove them from
the follow-up.




What are the key metrics to know?




Start Here:

What outcomes are you trying to create
within your email campaign?




Key Concept:

To begin with — the goal is to engage.
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John,

Just following up on the message | sent a few days back.

Do you have any openings this week or next for a 15-minute call? I'm interested in exploring ways we can work together. Let me know and we'll get something on the calendar.
Best,

Josh







Key Takeaway #4

Action!

Test. Optimize. Repeat




Ready to purchase

Open to buying, but not looking
Not thinking about it (indifferent)
Think they aren't interested

Know they aren'tinterested




Click/Action Rates:

e Benchmark(s): 7% of unique opens

e What to review?
o What am | requesting of the recipient? (limit)
o How big of a commitment is that?
o What do they want most?
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Reply Rates:

e Benchmark(s): 10-20% of Opens, 2-10% of total recipients sent
e What to review?
o What is your Call-to-Action?
m Can this be stated more directly?

m Can the response be simplitied?
o How visible is the CTA?
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Key Concept:

Know how a Reply Rate is calculated and
look to improve based on your historical
results...
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Email open rates with Connect 365
average over 40%!

That’s 2-3x industry norms for opens...



Open Rates Low:

e Benchmark(s): Conventionally - 12-18%...35%+
e What to review?
o How does your result compare historically?
o lIs subject line compelling?
m  What might hurt you?
m Orhelpyou?
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Key Concept:

Open Rate tells you the most about your
audiences relationship to you, the delivery of
your message, and then your subject line

copy...
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What to Avoid

e Manipulative - limited order, act now, buy today

e Obver-the-top - ‘while you sleep’, free money, lose weight fast,
no hidden costs

e (Odd greeting - Dear friend, Dear [email], Hello (no name)

e Not junk - spam free, this isn't junk
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HW:

1. Upload your contacts into Connect 365
2. Tagthem into your campaign!

a. Daily Workbook ->
https.//connect365.i0/casp-4
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https://connect365.io/casp-3

Tuesday’s Session:

What's Next?...And some Weekly Action Items...

How to keep your system fueled up with new prospects...

Our blueprint to how to handle outbound sales calls!
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9 TURNKEY LEAD

A Fully Done-with-You System to Build an Automated
G EN ERAT“ R Lead Generation Campaign...Start-to-Finish!

BY CONNECT 365

rWhaz"s included: \

The Lead Generator System: (4 modules of Online Lead Generation and Sales training - videos, workbooks, scripts, templates) -

$3000 value
Hand-Delivered Prospect List Every Month —100-200 per month ($1497 value) Powered
Automated Posting to your Social Media Accounts ($500 annual) b)’ CONNECT@

Done-for-You Custom Written Posts per month —30/month ($3000)
Personal Email Campaigns Automated with Connect 365 ($2,400 annually)

1-on-1 Cam paign Coach - who will help you set up, manage and gameplan your entire system ($5000 value)
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BUILDING THE SYSTEM
Qur 4-Step Coaching Process

- e e e

Strategy Strategy Done-With-You Analysis & Optimization Celebratel
Campaign Social Media Campaign Build Ongoing Check-In  Your System Is

Blueprint Content Planning & Launch & Review Calls on Autopilot!




If all that sounds good to you, then
I'm excited to personally invite you
to join us in

The Lead Generator Turnkey!

..Space is limited!

Connect365.io/Turnkey



=x .{;lé'I}EII‘(AE¥0I-I§AD Finally, a proactive system to generate leads
gy CLNL AND clients on autopilot!
( TOTAL VALUE: X
What’s included: $20.397+

The Lead Generator System: (4 modules of Online Lead Generation and Sales training - videos, workbooks, scripts,
templates) - $3000 value E owered
Hand-Delivered Prospect List Every Month —100-200 per month ($1497 value) Y CONNEC T@
Automated Posting to your Social Media Accounts ($500 annual)
Done-for-You Custom Written Posts per month —30/month ($3000 value)
Personal Email Campaigns Automated with Connect 365 (52,400 annually) $ 9 9 7
1-on-1 Campaign Coach - who will help you set up, manage and gameplan your entire system (35000 value) for 3-Months
Fast-Movers: Outbound Sales Mastery Mastermind (value: $5,000) Access!

Get Started Today At:



Get Started at...
Connect365.io/Turnkey

Then just:

Just $S166 a month after
that!!!

To keep your email campaigns and social media content going.



Questions???




